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Industry Recommendation Base Case Fair Value ‘ Bull Case Fair Value ‘ Time Horizon
Household Appliances Rs 872.6 Buy in the band of Rs 870-875 & add more on dips to Rs 765-770 band Rs 950 Rs 1016 2 quarters

HDFC Scrip Code BUTGANEQNR Our Take:
BSE Code 517421 Butterfly Gandhimathi Appliances Limited (BGAL) is leading manufacturer of Kitchen and Electrical Appliances. Over the years, the
NSE Code BUTTERFLY company has diversified from being predominantly an LPG stove manufacturing company and a B2B company supplying majorly to State
Bloomberg BGAL IN Govt; to a branded ‘kitchen appliances’ company with reasonably diversified product portfolio. BGAL has a solid foothold in the Southern
CMP Nov 30, 2021 872.6 market and an extensive distribution comprising 500+ exclusive distributors catering 25,000+ retail points across India. The company
Equity Capital (Rs cr) 17.9 manufactures its core products (80%+) in-house ensuring better quality, high operating leverage and margins.
Face Value (Rs) 10
Equity Share O/S (cr) 1.79 BGAL will be one of the biggest beneficiaries of the continued growth in the domestic kitchenware segment. The strong historical
Market Cap (Rs cr) 1560.3 patronage of the “Butterfly” brand, continuous innovations and premium quality products will support revenue growth. We are positive
Book Value (Rs) 1253 on the company because of its established brand recognition, diversified product profile, and moderate financial risk profile. Strong
Avg. 52 Wk Volumes 73818 presence of the company in all segments of domestic appliances industry including LPG stoves, Mixer Grinders, Cookers and Table Top
52 Week High 1070.0 Wet Grinders, planned new launches and expanded network of dealers will help the company to consolidate its recent gains further and
52 Week Low 393.1
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grow ahead of the industry in the coming years. The management is focused on increasing the share of e-commerce, exports and modern
retail channel to support growth going forward.

Earlier, we had issued initiating coverage report and stock update report on Butterfly Gandhimathi Appliances Ltd; both base case and bull
case target prices for both reports were achieved well within our investment horizon. On account of its higher revenue growth and
valuation discount compared to its larger peers, we are issuing stock update note, revising the target upwards.

Valuation & Recommendation:

BGAL has shown consistent improvement in financial performance parameters with lower working capital days, reduction in debt and
improved return ratios. We expect it to maintain RoCE of 30%+ in FY24E. We expect revenue and earnings to grow at CAGR of 17.7% and
34.4%, respectively, over FY21-24E. We have assigned P/E multiple at reasonable discount compared to its listed larger peers. We think
the fair value of the stock is Rs 950 (21x Sep’23E EPS) and the bull case fair value is Rs 1016 (22.5x Sep’23E EPS) over the next two
quarters. Investors can buy the stock in the band of Rs 870-875 (19.3x Sep’23E EPS) and add on dips to Rs 765-770 band (17x Sep’23E
EPS).
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Particulars (Rs cr) Q2FY22 Q2FY21 YoY-% Q1FY22 QoQ-% FY20 FY21 FY22E FY23E FY24E
Total Operating Income 403.1 288.8 39.6 144.4 179.2 678.7 869.6 1,094.0 1,262.4 1,418.7
EBITDA 46.5 34.3 35.7 7.8 494.1 40.8 79.7 101.7 126.2 147.5
Depreciation 4.4 3.7 19.1 3.8 16.6 13.9 15.6 17.0 17.8 18.7
Other Income 0.4 0.4 -7.3 0.4 -5.0 1.5 1.6 1.6 1.9 2.1
Interest Cost 3.3 4.6 -28.6 3.1 7.2 24.1 17.4 11.0 12.0 13.5
Tax 13.7 9.2 49.3 0.4 3022.7 0.2 12.2 22.8 24.8 29.6
PAT 25.5 17.2 48.2 0.9 2581.1 4.0 36.2 52.7 73.6 87.9
EPS (Rs) 14.2 9.6 48.2 0.5 2581.1 2.2 20.2 29.4 41.2 49.1
ROE-% 2.1 17.4 21.5 24.9 24.4
P/E (x) 391.3 43.2 29.6 21.2 17.8
EV/EBITDA 42.1 19.5 15.1 11.8 9.7

(Source: Company, HDFC sec)

Q2FY22 Result Review:

Butterfly Gandhimathi Appliances Ltd reported highest quarterly revenue and profitability in Q2FY22 with revenue at Rs 403.1cr,
+39.6%/179.2% YoY/QoQ. High topline was supported by strong festive season demand (as Diwali was 10 days earlier this year). Demand
for domestic kitchen, home appliance was robust in Q2 driven by stocking requirement by trade channels ahead of Q3 festive season. The
company witnessed strong demand and growth was visible across all channels. Kitchen appliances and Cooker/Cookware both saw robust
increase in revenue, up 39.1% and 62.7% YoY respectively. On the back of such strong topline numbers, the company revised its revenue
growth guidance for FY22 from ~10-15% to ~20-25%. Given the high base of H2FY21, the management seems to be expecting some
volume and margin pressure in H2FY22 as the company has already taken price hikes (which may fall short) during the period.

In Q2FY22, gross margins contracted due to RM pressures (despite price hikes) and stood at 37.6% as against 40% in the previous quarter
(42.2% in Q2FY21). Operating leverage limited the impact on EBITDA Margin which stood at 11.5% as against 11.9% in the corresponding
quarter previous year (5.4% in Q1FY22). The company reported EBITDA of Rs 46.5cr (up 35.7% YoY). The management guided for EBITDA
margin level of +/- 50bps compared to FY21 level (9.2%). The company reported PAT of Rs 25.5cr, up 48.2% YoY. EPS for the quarter came
in at Rs 14.24. The Board of Directors declared an interim dividend of Rs 3 per share for FY22.
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Concall Key takeaways:

Ke

Robust Demand: Reported highest revenue and profitability in the quarter due to huge demand both in offline and online channels.
All product categories registered healthy growth during the quarter.

Revenue target & Export: In next 4-5 years, the company is targeting revenue of Rs 2000cr with early double-digit margins. The
management is also focused to improve its export revenue (target of Rs 200cr in next 2-3 years).

Gross margin & Price Hike: High input cost impacted gross margins during the quarter. The management has taken a hike of ~5% in
July 2021, but given the sharp rise in input material cost; gross margins contracted. The management is planning to take another rate
hike in Nov/Dec 2021. Even with this hike it would be difficult to achieve 42% gross margin levels atleast for few quarters. RM prices
are still very volatile. Reduction in product related schemes and discounts given to distributors and retailers would help improve
gross margins.

Online Channel: E-commerce contributed ~30-40% of its revenues and it was growing more than peers in the e-commerce business.
The company sells the products directly to e-commerce websites.

Geographical Expansion: New geographies have been contributing more in last few years; reporting over 30% CAGR in last three
years (partly due to low base). Online sales have improved revenue from non-south regions. For retail reach and expansion, the
company is gradually increasing its presence by entering one-two regions at a time, expanding there and then moving to the next
region.

In-house & Outsourcing Mix: The company currently manufactures around 85% of the products in-house. Over the next three years
it expects increase in outsourcing share to ~30%

Product Extensions: Currently, focus is more into kitchen and small appliances. No plans to enter into a larger appliances segment.

Capex: Capex of Rs 30cr would enhance the plant capacity, and help in achieving revenue potential of “Rs 1500cr over the next two
years.

Triggers:

Domestic Market Opportunity:

Non-south regions have clocked a topline growth of ~37% CAGR over FY18-21 (on low base), with share improving from 15% in FY18 to
24% in FY21. Sales through online channel have improved growth in newer geographies where their retail presence is limited. Although
the company does not have retail presence across India, its service centres (direct and through franchisee) helps deliver better after-sale
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service and enhance its brand value. In next four-five years, the company expects non-south region sales to contribute ~35% to the
topline. The company has low share of revenue from modern retail channel, the management highlighted their focus to improve sales
from this channel which has huge potential. The management expects to increase its share to ~12-13% in the next 4-5 years. In addition,
there is a large, untapped market with low penetration of several home and kitchen appliances in the country. Rising number of nuclear
families, rapid urbanization, rising sales of affordable homes, increasing penetration of online channel in Tier 2+ cities, demand for
branded products from rural areas among other factors are key growth drivers for kitchen appliances division. Also, a change in consumer
behaviour with preference for branded products augurs well for established players like BGAL. Expansion into non-south regions and
management’s focus to improve its sales from modern retail channel coupled with strong industry tailwinds would support healthy
topline growth.

Focus on Exports:

Butterfly Gandhimathi had low exports of Rs 10cr in FY21. The company has not focused on exports in a big way and it has been focusing
on increasing share in domestic market. In the recent earnings concall, the management highlighted that the company is engaging with 15
distributors for countries where there is large Indian diaspora. The company would enhance its global footprint by growing customer base
in the United Kingdom, Canada, USA, Middle East countries, among others. If there is some additional capacity at their disposal, the
company could even explore the opportunity of private labelling. Exports have large potential for the company, BGAL would follow its
peers by capitalising on this vast opportunity. It expects exports to deliver revenue to the tune of Rs 200cr in next 2-3 years. We think that
BGAL could reach exports of Rs. 100-125cr over 2-3 years given the fact that domestic market is growing at a fast pace and is more
profitable.

Domestic Manufacturing; Product innovation & extension:

BGAL’'s multi - plant manufacturing facilities with integrated operations providing a competitive edge to address market demand with
superior quality products and just-in-time deliveries, without the burden of supply chain vulnerabilities or the dependence on imported
components. More than 80% of the products are made in-house at its own manufacturing facilities, the company is well insulated from
supply chain disruptions. Strong R&D capabilities coupled with the technical expertise have helped in launching innovative and industry
defining, customer-centric products. The company has been in the forefront by delivering new innovative quality products.

Online channel; digital marketing initiatives:

Leveraging on its established position as an integrated manufacturer of kitchen appliances and its brand strength, the company will
expand its pan India presence into unexplored markets adopting the phygital (physical+digital) model of engaging with the customer both
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in the retail outlets and on a dynamic, on-line platform. Online sales account ~30-40% of the topline and has seen robust growth in the
past couple of years. About Rs 224cr of sales in FY21 was to one ecommerce platform. The company is working towards enhancing its
digital and social media presence.

Investment Rationale:

e Diversified Revenue Stream across Product categories

e Strong Brand Image in South India; Plans for geographical expansion
e Revenue Growth to be broad-based, supported by many channels

o Debt likely to remain lower, with limited capex requirement

e Non regulated/unorganized players losing their competitive edge.

Concerns:

High Competition Intensity: The industry is highly fragmented in the hands of several organized and unorganized players. The branded
kitchen appliance industry is highly competitive, marked by branded players. While BGAL is a key player in South India, it faces
competition from TTK Prestige (TTK), Preethi and numerous unorganised players. In the north, the company has limited footprint and has
to compete with established players such as TTK, Hawkins, Sunflame, etc.

Volatility in raw material prices: Key raw materials, steel and aluminium prices are highly dependent on the global macroeconomic
situation. Any significant move in prices can impact the operating margin as the price hike would be passed on with a lag considering the
demand situation. Although BGAL has been able to leverage its brand successfully and pass on the increase in raw material prices, any
significant rise in prices and the company’s inability to pass on the rise can exert pressure on operating margins.

Geographical concentration risk: BGAL derived 76% of its revenues from South India in FY21, leading to geographical-concentration risks
and exposes the company to any socio-economic or political risk. Nevertheless, with the gradual penetration into non-South Indian
markets, foray into modern retail format stores across India and growing presence in e-commerce channel, these risks are likely to be
mitigated over the medium term.

About the company:

Butterfly Gandhimathi Appliances Limited (BGAL) is one of the leading manufacturer of kitchen and electrical appliances established in
1986. Over the years, BGAL has diversified from being predominantly an LPG stove manufacturing company to a branded ‘kitchen
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appliances’ company with reasonably diversified product portfolio. The company is a market leader in India for SS LPG stoves & table top
wet grinders and major supplier of mixer grinders & pressure cookers. BGAL sells its products branded as “Butterfly” across the country
through distributors, direct dealers, modern trade, online channels, oil marketing channel etc. Headquartered in Tamil Nadu, the company
is @ multi-product company with state-of-the-art-manufacturing unit, strong R&D and international industrial design facilities, mainly
manufacturing LPG Stoves, Mixer Grinders, Table Top Wet Grinders and Pressure Cookers amongst others. In addition to kitchen
appliances, the company trades in home appliances such as air coolers, electric fans, water heaters (geysers), electric water kettle, electric
sandwich maker, electric bread toaster and emergency lanterns.

Butterfly brand, over the past three decades, has become a household name in South India. Besides Tamil Nadu, the company also
markets its products in Kerala, Karnataka and Andhra Pradesh and has forayed into Maharashtra and Gujarat. It has pan-India presence
with a strong distribution and channel network coupled with a dynamic on-line platform which enables the company to cater to a wide
customer spectrum. More than 80% of the products are made in-house at the company’s own manufacturing facilities. Over the last three
years BGAL has enhanced its focus on modern trade/online distribution channels to capture higher revenue growth. Its branded sales
revenue (excl. gas dealer channel) clocked 22.8% CAGR over FY18-21 led by growth in the branded kitchen appliances market, strong
brand connect and expansion of product portfolio. BGAL is predominantly a South India player with the market contributing 76% to
revenue and other markets contributing balance 24%. It has 700+ SKUs and a distribution network comprising 500+ exclusive distributors
catering 25,000+ retail points across India. Strong presence of the company in all segments of Domestic appliances industry, planned new
launches and expanded network dealers will help the company to consolidate its gain further and grow ahead of the industry in the
coming years.

Kitchen Appliances Cooker/Cookware Others
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Product-wise Mix (%) in FY21
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(Source: Company, HDFC sec)

Peer Comparison:

Mcap

(Rs cr) FY21 FY22E FY23E FY24E FY21 FY22E FY23E FY24E‘ FY21 FY22E FY23E FY24E

Butterfly Gandhimathi 1,560 | 869.6 | 1,094.0 1,262.4 | 1,418.7 9.2 93| 100 104 362 | 527 736 879
Appliances Ltd
TTK Prestige Ltd 13,825 | 2,186.9 | 2,542.7 | 2,912.3 | 32454 | 150 | 155, 159 | 155 | 2368 | 2829 | 3362 | 367.3
Stove Kraft Ltd 3,101 | 859.0 | 1,162.3 | 1,389.2 | 1,579.1 | 132 | 117 | 123 | 125| 815 892| 1077 | 130.8
ROE-% P/E
Fv21 | FY22E | FY23E | FY24E | Fv21 | FY22E | FV23E | FY24E
i::;::‘c’e(:al_'t‘:h'math' 17.4 215 24.9 24.4 43.2 29.6 212 17.8
TTK Prestige Ltd 16.8 17.4 18.3 17.8 56.9 48.9 41.1 37.6
Stove Kraft Ltd 27.0 25.4 25.2 245 35.6 34.8 28.8 23.7

(Note: Figures of TTK Prestige and Stove Kraft are consolidated numbers; Source: Bloomberg, Company, HDFC sec)

9 (/-/ ‘RE TAILRESEARCH
’



Butterfly Gandhimathi Appliances Ltd. 20

Click. Invest. Grow. YEARS

Financials — Standalone

Income Statement Balance Sheet
(Rs Cr) FY20 FY21 FY22E FY23E FY24E As at March FY20 FY21 FY22E FY23E FY24E
Net Revenues 678.7 869.6 1094.0 1262.4 1418.7 SOURCE OF FUNDS
Growth (%) 4.1 28.1 25.8 15.4 124 Share Capital 17.9 17.9 17.9 17.9 17.9
Operating Expenses 638.0 789.9 992.3 1136.2 1271.2 Reserves 174.8 206.1 248.0 307.3 377.3
EBITDA 40.8 79.7 101.7 126.2 147.5 Shareholders' Funds 192.7 224.0 265.9 325.2 395.2
Growth (%) -10.8 95.6 27.7 24.1 16.9 Long Term Debt 323 11.6 19.6 24.6 19.6
EBITDA Margin (%) 6.0 9.2 9.3 10.0 104 Net Deferred Taxes -2.3 1.3 9.3 9.3 9.3
Depreciation 13.9 15.6 17.0 17.8 18.7 Long Term Provisions & Others 0.6 1.1 1.1 1.3 1.4
EBIT 26.8 64.1 84.8 108.5 128.8 Total Source of Funds 223.4 237.9 295.8 360.3 425.4
Other Income 1.5 1.6 1.6 1.9 2.1 APPLICATION OF FUNDS
Interest expenses 24.1 17.4 11.0 12.0 13.5 Net Block & Goodwill 169.6 164.1 169.2 176.5 185.8
PBT 4.1 48.4 75.4 98.4 117.5 CWIP 2.3 2.1 0.0 0.0 0.0
Tax 0.2 12.2 22.8 24.8 29.6 Other Non-Current Assets 7.1 10.8 13.4 15.4 17.3
PAT 4.0 36.2 52.7 73.6 87.9 Total Non-Current Assets 179.1 177.0 182.6 191.9 203.1
Growth (%) -58.3 806.5 45.6 39.7 194 Current Investments 0.0 0.0 0.0 0.0 0.0
EPS 2.2 20.2 29.4 41.2 49.1 Inventories 170.1 177.9 215.8 235.2 264.3
Trade Receivables 116.7 74.4 95.9 103.8 116.6
Cash & Equivalents 4.6 37.4 57.0 112.0 157.4
Other Current Assets 19.4 22.2 30.0 27.7 31.1
Total Current Assets 310.8 311.8 398.7 478.6 569.4
Short-Term Borrowings 126.9 16.8 12.8 12.8 12.8
Trade Payables 86.9 163.6 179.8 200.6 225.4
Other Current Liab & Provisions 52.8 70.6 92.9 96.8 108.8
Total Current Liabilities 266.5 251.0 285.5 310.2 347.1
Net Current Assets 44.3 60.9 113.2 168.4 222.3
Total Application of Funds 223.4 237.9 295.8 360.3 425.4
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(Rs Cr) FY21 FY22E FY23E FY24E Particulars FY21 FY22E FY23E FY24E
Reported PBT 4.1 48.4 75.4 98.4 117.5 PROFITABILITY RATIOS (%)
Non-operating & EO items 2.0 7.7 5.5 -1.9 -1.7 EBITDA Margin 6.0 9.2 9.3 10.0 104
Interest Expenses 23.8 16.8 11.0 12.0 13.5 EBIT Margin 4.2 7.6 7.9 8.7 9.2
Depreciation 13.9 15.6 17.0 17.8 18.7 APAT Margin 0.6 4.2 4.8 5.8 6.2
Working Capital Change -23.8 127.9 -28.7 -0.2 -8.6 RoE 2.1 174 215 24.9 24.4
Tax Paid -2.8 -5.7 -22.8 -24.8 -29.6 RoCE 8.3 21.8 314 33.4 33.2
OPERATING CASH FLOW (a) 17.3 210.6 57.4 101.3 109.8 Solvency Ratio (x)
Capex -13.1 -12.7 -20.0 -25.0 -28.0 Debt/EBITDA 3.9 0.4 0.3 0.3 0.2
Free Cash Flow 4.3 197.9 37.4 76.3 81.8 D/E 0.8 0.1 0.1 0.1 0.1
Investments 0.0 0.0 0.0 0.0 0.0 PER SHARE DATA (Rs)
Non-operating income 0.2 0.3 0.0 0.0 0.0 EPS 2.2 20.2 294 41.2 49.1
INVESTING CASH FLOW (b)) -12.9 -12.5 -20.0 -25.0 -28.0 CEPS 10.0 28.9 38.9 51.1 59.6
Debt Issuance / (Repaid) 16.4 -142.9 4.0 5.0 -5.0 Dividend 0.0 3.0 6.0 8.0 10.0
Interest Expenses -23.4 -17.8 -11.0 -12.0 -13.5 BVPS 107.8 125.3 148.7 181.9 221.0
FCFE -2.7 37.1 30.4 69.3 63.3 Turnover Ratios (days)
Share Capital Issuance/ (Buy Back) 0.0 0.0 0.0 0.0 0.0 Debtor days 63 40 28 29 28
Dividend 0.0 -5.2 -10.7 -14.3 -17.9 Inventory days 84 73 66 65 64
Others 0.0 0.0 0.0 0.0 0.0 Creditors days 50 53 57 55 55
FINANCING CASH FLOW ( c) -7.0 -166.0 -17.7 -21.3 -36.4 VALUATION
NET CASH FLOW (a+b+c) -2.5 32.2 19.7 55.0 45.4 P/E (x) 391.3 43.2 29.6 21.2 17.8
P/BV (x) 8.1 7.0 5.9 4.8 3.9

One Year Price Chart EV/EBITDA (x) 42.1 19.5 15.1 11.8 9.7

1200 EV/Revenues (x) 2.5 1.8 1.4 1.2 1.0

Dividend Yield (%) 0.0 0.3 0.7 0.9 1.1
1000 Dividend Payout (%) 0.0 14.8 20.4 19.4 20.3
200 (Source: Company, HDFC sec)
600
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(Source: Company, HDFC sec)
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Green Rating stocks

This rating is given to stocks that represent large and established business having track record of decades and good reputation in the industry. They are industry leaders or have significant market share. They have multiple streams of cash flows and/or strong balance sheet to withstand downturn in
economic cycle. These stocks offer moderate returns and at the same time are unlikely to suffer severe drawdown in their stock prices. These stocks can be kept as a part of long term portfolio holding, if so desired. This stocks offer low risk and lower reward and are suitable for beginners. They offer
stability to the portfolio.

Yellow Rating stocks
This rating is given to stocks that have strong balance sheet and are from relatively stable industries which are likely to remain relevant for long time and unlikely to be affected much by economic or technological disruptions. These stocks have emerged stronger over time but are yet to reach the
level of green rating stocks. They offer medium risk, medium return opportunities. Some of these have the potential to attain green rating over time.

Red Rating stocks
This rating is given to emerging companies which are riskier than their established peers. Their share price tends to be volatile though they offer high growth potential. They are susceptible to severe downturn in their industry or in overall economy. Management of these companies need to prove
their mettle in handling cyclicality of their business. If they are successful in navigating challenges, the market rewards their shareholders with handsome gains; otherwise their stock prices can take a severe beating. Overall these stocks offer high risk high return opportunities.

Disclosure:

1, Hemanshu Parmar, (ACA), authors and the names subscribed to this report, hereby certify that all of the views expressed in this research report accurately reflect our views about the subject issuer(s) or securities. HSL has no material adverse disciplinary history as on the date of publication of this report. We also certify that no part of our
compensation was, is, or will be directly or indirectly related to the specific recommendation(s) or view(s) in this report.

Research Analyst or her relative or HDFC Securities Ltd. does not have any financial interest in the subject company. Also Research Analyst or his relative or HDFC Securities Ltd. or its Associate may have beneficial ownership of 1% or more in the subject company at the end of the month immediately preceding the date of publication of the
Research Report. Further Research Analyst or her relative or HDFC Securities Ltd. or its associate does not have any material conflict of interest.

Any holding in stock — No

HDFC Securities Limited (HSL) is a SEBI Registered Research Analyst having registration no. INH000002475.

Disclaimer:

This report has been prepared by HDFC Securities Ltd and is meant for sole use by the recipient and not for circulation. The information and opinions contained herein have been compiled or arrived at, based upon information obtained in good faith from sources believed to be reliable. Such information has not been independently verified and
no guaranty, representation of warranty, express or implied, is made as to its accuracy, completeness or correctness. All such information and opinions are subject to change without notice. This document is for information purposes only. Descriptions of any company or companies or their securities mentioned herein are not intended to be
complete and this document is not, and should not be construed as an offer or solicitation of an offer, to buy or sell any securities or other financial instruments.

This report is not directed to, or intended for display, downloading, printing, reproducing or for distribution to or use by, any person or entity who is a citizen or resident or located in any locality, state, country or other jurisdiction where such distribution, publication, reproduction, availability or use would be contrary to law or regulation or
what would subject HSL or its affiliates to any registration or licensing requirement within such jurisdiction.

If this report is inadvertently sent or has reached any person in such country, especially, United States of America, the same should be ignored and brought to the attention of the sender. This document may not be reproduced, distributed or published in whole or in part, directly or indirectly, for any purposes or in any manner.

Foreign currencies denominated securities, wherever mentioned, are subject to exchange rate fluctuations, which could have an adverse effect on their value or price, or the income derived from them. In addition, investors in securities such as ADRs, the values of which are influenced by foreign currencies effectively assume currency risk.

It should not be considered to be taken as an offer to sell or a solicitation to buy any security. HSL may from time to time solicit from, or perform broking, or other services for, any company mentioned in this mail and/or its attachments.

HSL and its affiliated company(ies), their directors and employees may; (a) from time to time, have a long or short position in, and buy or sell the securities of the company(ies) mentioned herein or (b) be engaged in any other transaction involving such securities and earn brokerage or other compensation or act as a market maker in the
financial instruments of the company(ies) discussed herein or act as an advisor or lender/borrower to such company(ies) or may have any other potential conflict of interests with respect to any recommendation and other related information and opinions.

HSL, its directors, analysts or employees do not take any responsibility, financial or otherwise, of the losses or the damages sustained due to the investments made or any action taken on basis of this report, including but not restricted to, fluctuation in the prices of shares and bonds, changes in the currency rates, diminution in the NAVs,
reduction in the dividend or income, etc.

HSL and other group companies, its directors, associates, employees may have various positions in any of the stocks, securities and financial instruments dealt in the report, or may make sell or purchase or other deals in these securities from time to time or may deal in other securities of the companies / organizations described in this report.
HSL or its associates might have managed or co-managed public offering of securities for the subject company or might have been mandated by the subject company for any other assignment in the past twelve months.

HSL or its associates might have received any compensation from the companies mentioned in the report during the period preceding twelve months from t date of this report for services in respect of managing or co-managing public offerings, corporate finance, investment banking or merchant banking, brokerage services or other advisory
service in a merger or specific transaction in the normal course of business.

HSL or its analysts did not receive any compensation or other benefits from the companies mentioned in the report or third party in connection with preparation of the research report. Accordingly, neither HSL nor Research Analysts have any material conflict of interest at the time of publication of this report. Compensation of our Research
Analysts is not based on any specific merchant banking, investment banking or brokerage service transactions. HSL may have issued other reports that are inconsistent with and reach different conclusion from the information presented in this report.

Research entity has not been engaged in market making activity for the subject company. Research analyst has not served as an officer, director or employee of the subject company. We have not received any compensation/benefits from the subject company or third party in connection with the Research Report.

HDFC securities Limited, | Think Techno Campus, Building - B, "Alpha", Office Floor 8, Near Kanjurmarg Station, Opp. Crompton Greaves, Kanjurmarg (East), Mumbai 400 042 Phone: (022) 3075 3400 Fax: (022) 2496 5066

Compliance Officer: Binkle R. Oza Email: complianceofficer@hdfcsec.com Phone: (022) 3045 3600

HDFC Securities Limited, SEBI Reg. No.: NSE, BSE, MSEI, MCX: INZ000186937; AMFI Reg. No. ARN: 13549; PFRDA Reg. No. POP: 11092018; IRDA Corporate Agent License No.: CA0O062; SEBI Research Analyst Reg. No.: INH000002475; SEBI Investment Adviser Reg. No.: INA000011538; CIN - U67120MH2000PLC152193

Mutual Funds Investments are subject to market risk. Please read the offer and scheme related documents carefully before investing.

/-/RE TAILRESEARCH

12 )



